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Learning Outcomes

• Cultivate your professional identity.
• Construct a networking narrative.
• Develop a job search strategy.
• Generate institutional profiles.
• Create your career fair game plan.
• Update your résumé.
• Prepare for a good impression.



WWW
• Search Engines

• Indeed.com
• Professional 

Associations
• Company 

Websites

CCO
• On-line account
• Career Fairs
• Campus 

Interviews
• Company Info 

Sessions

Network
• Faculty
• Alumni
• Colleagues
• Family
• Linked In

Avenues of the Career Search



How many of you have…
• attended a job fair?

• updated your résumé?

• practiced your networking narrative?



What’s at a Career Fair?
• Recruiters representing a range of 

companies and non-specialized positions
– Tables
– Displays
– Pamphlets
– Giveaways

• Fellow job seekers



Benefits of the Career Fair

• Network with fellow job seekers
• Gain insight into different positions
• Gain networking and interviewing skills 

with experienced recruiters
• Develop your professional network
• Submit your résumé to companies



Elements of a Company’s Campus Visit

• Information Session
• Career Fair
• Interviews
• Seminars
• Networking with Faculty



Recruiters’ Career Fair Goals
• Get you to visit their table

– Advertise and stand out from other recruiters
– Greet job candidates

• Provide information
– Flyers/pamphlets
– Business cards

• Evaluate candidates
– Collect your résumé
– Learn about your past work experience



Your Career Fair Goals

• Learn about companies
• Network with recruiters
• Identify opportunities
• Learn about skills, culture, success, process



Before the Fair
• Cultivate your professional identity.
• Construct a networking narrative.
• Develop a job search strategy.
• Generate institutional profiles.
• Create your career fair game plan.
• Update your résumé.
• Prepare for a good impression.
• Prepare your questions.



Professional Identity

“Tell me about yourself”



CARS
Formatting
C – Challenge or context (15%)
A – Actions you took (45%)
R – Results achieved (30%)
S – Skills enhanced (10%)

Example
There was not a comprehensive professional 
development program for graduate students at 
Purdue. Using my research, communication, and 
leadership skills, I developed and implemented 
Graduate Student Professional Development that 
over 5000 graduate students have used.



Narrative Elements

• Introduction – intriguing, captivating, 
memorable

• 3-5 attributes – what you offer
– Technical knowledge
– Transferable skills
– Motivators

• Evidence
• Benefits to listener
• Objective or outcome



Identify your top 5 experiences (CARS)
– Challenge/context (15%)
– Actions (40%)
– Results (35%)
– Skills (10%)

• Length
– 150 words/minute
– no more than 350 words

• Delivery
– 75% on your experiences
– 25% connecting to you to their needs

Develop your Networking Narratives



Oral Communication

Teaching Presentations Workshops

I have extensive experience communicating in a variety of 
venues and formats. I helped over 500 graduate students 
launch careers through teaching the Preparing Future 
Faculty course and the Preparing Future Professionals 
course.  I recently teamed up with a  faculty member to 
develop a study abroad course as part of the PFF and PFP 
course offerings. Additionally, I have conducted over 200 
workshops on graduate student professional development 
to graduate students, undergraduate students, staff, and  
faculty.  

Networking Narrative



Generate Institutional Profiles
• Chance to explore what you want to do
• Where to research

– Company web page
– Center for Career Opportunities

• Industry research—what kind of work
• Possible positions
• Companies’ missions
• Network
• Linked In



Institutional Profiles
• Name of company
• Headquarters, locations, web addresses
• Career opportunities
• Contact person
• Steps to apply for a position
• Recent headline about company
• Products and services provided
• Company’s top competitors
• Missions, goals
• Structure, operations, etc.



Résumé

• Remember to update!
• Prepare multiple versions

– Tailor objective to company
– Tailor skill set to potential positions

• Keep it professional
• Stand out from the pile
• Bring several copies
• Match Professional Identity, 
• Networking Narrative



Create your Career Fair Game Plan

• Obtain a list of companies attending the fair.
• Note companies/positions that interest you.
• Manage your time – 10 minutes/company.
• Prioritize companies.



Prepare for a good impression

• Arrive early to assess the environment.
• Dress professionally.
• Bring water, breath mints, tissues.
• Bring portfolio, pen, paper, notes, résumé(s).
• Wear a nametag (on right side).
• Practice vocalization – tone and quality.



Managing Your Time
• Check your calendar 
• Determine how long you will attend the fair
• Try to avoid lunchtime and closing time
• Plan accordingly

– At least ten minutes per recruiter
– Allow extra time to prevent rushing
– Consider other events



Company  Presentations
• Usually half hour presentation and Q&A
• Stay informed about a particular company

– Possible company-specific positions
– Ideal job candidates and skill sets
– Career path

• Meet the recruiter before everyone else
• Don’t miss if applying for a job



Post-Fair Interviews
• Offered in the afternoon or next day
• Stay available if applying for a position
• Will last 15 to 30 minutes
• Bring extra copies of résumé
• Practice for interview questions

– Not much time to prepare
– GSPD Interviewing Workshop: Feb 19



At the Fair—Starting Out
• Look professional; usually business casual

– Know the dress code
– Try not to under- or over-dress

• Bring a portfolio, not a backpack
• Get a map of the fair
• Walk around; learn the territory

– Check out your prospects
– Listen to types of conversations



Meeting with Recruiters
• Don’t interrupt
• Make a good first impression

– Smile, shake hands, introduce yourself
– Don’t grab the freebies!

• Deliver your networking narrative
– About one minute
– Focus on the company and how you fit



Meeting with Recruiters



Meeting with Recruiters

• What kind of position are you looking for?
• When do you graduate? Type of degree
• Are you familiar with our company?

Common questions from recruiters:



Meeting with Recruiters
• Ask questions you’ve prepared

– Review questions before approaching
– Keep questions open-ended
– Ask specific questions
– Find out how to follow up

• Hand over your résumé
• Get a business card
• Thank the recruiter
• Move on



Immediately After the Fair
• Take some time to reflect on the fair
• Jot some notes

– Which companies met your expectations?
– What career paths interested you?

• Organize the materials you received
– Company pamphlets
– Business cards
– Notes



Immediately After the Fair
• Things to record after meeting a recruiter

– Company name
– Recruiter name
– Recruiter phone number and e-mail
– Specific job opportunity
– Next steps to take

• Business card is a great place for notes



Days after the Fair
• Contact the recruiters that made an 

impression
– Thank you letter/e-mail
– Continued interest in position

• Evaluate avenues to pursue position
• Identify areas for improvement
• Use past career fair materials to prepare 

for the next



Graduate Student 
Professional Development 

Related Workshops:
• Elements of a Graduate 

Student Portfolio
• Resume Development
• Roadmap of the Non-

Academic Job Search
• Speed Networking

your journey to Career Success
what’s your destination?

Attend in Person or Online:
www.purdue.edu/gradschool/workshops
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